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Questions

1. So that we can learn from each  other How could you 
(or do you) utilise culture as a unique sales proposition 
for your venue or destination

2. A challenge for some destination is that their traditional 
cultural images are familiar and have been over utilised. 
How then do you refresh your cultural promotion to re-
stimulate the market and your destinational appeal?

3. Discuss and give examples of how your destination’s 
cultural images have been successfully or uniquely 
incorporated (or could be) into the structure of an 
association congress or corporate meeting.
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Thank you!
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